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The 55+ Market:

Are marketeers guilty of
benign neglect?
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So, whatdld edo?

7 x 1% hour in-home depth interviews
I)
What supplemented with pre-tasks

111 x 10 minute online interviews

Men & women 55-70 years
Smartphone users, all with a modern
outlook
* 4 x married couples
+ 3 x widowed, divorced or separated

Greater London, Birmingham &
Manchester

w/c 23" April 2012

Men & Women 55-75 years
All with a modern outlook
All own and personally use a modern
technology in past 12 months

Nationally representative

w/c 30t April 2012




Who did we speak to in the qual?

Patsy & Paul Shirley
Married Married Single Friends
Edgeware Bushey Heath Boreham Wood Cheadle
50-60 years 65 years 60-65 years 50-60 years

Clifford & Julie Lorraine & Kim Sue & Alan
Married, Friends Married
Kingstanding Solihull Didsbury
50-60 years 50-60 years 60-65 years

ONE*MS




Our quantitative sample

 Amongst our ‘'modern outlook’ 55-65's
there was a slight male bias:

oo
?lw 40% Female vs. 60% Male
8
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@%+ of recent smartphone
purchases were made by

the over-50s

Source: Article in Mobile Today, “Over-50s drive smartphone adoption”
April 2012, based on recent research from Kantar Worldpanel
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@ % of all UK Internet
users are aged over 50

Source: Thirdage.co.uk
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‘[the over 50°s] with their
massive purchasing power,
account for @ % and rising

of all consumei spending in the
UK.”

Source: Sarah Robson, Director Millennium Marketing Group
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The average marketing industry
professional is aged

432

o

...While the ave'rage age of a
marketing director Is

D

-

Source: ‘Careers: Salary Snapshot — Age’ ‘Marketing’ magazine
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To get this into

perspective...
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“We're the elephant in the
room that everyone ignores.

Actually, we're the cash cow
everybody ignores. This Is a
big mistake.”

Chuck Nyren, ‘Advertising to Boomers’ (2007)
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...90 who am | really?
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This is how | see myself...

humorous participatory industrious
Understandlng Ggmpaaaignate

coping
knowledgeable
cautious

relaxed g qun happg outgoing

Inquisitive good id family _
hElprl outlook nothing affluent gDung ~ational “ q[_“e[-_

o caring

contented content

reserved EEEHQD]HQ greqarious
honest ey na considerate | g calm ..

genuine activie curious analytic

heart poite fat ggin sttractive  [UNNY gullible
passionate Intelle%tuagl klnd likegble loner fun

. helping
earth GHHIGE[ gdventurous imelusive

ordinary homemakar animated

active lonely tDleraﬂEntE“_igent private ambitious thoughtful

informed cheeky fﬂeﬂdl optimistic

organised . open
pored BNErOUS SOCIable easy creatve Lo e
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Age is a state of mind...

66 | don’t feel any older than
when | was 25. In my mind

I'm still the same girl | was
then...and then | look In the
mirror *?

(Faye, qual respondent, 65 years)
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... This iIs how others perceive me

altermative ancient-but-fun  meticulous mad
enthusiastic eccentric  thoughtful out-of-touch
respectful lovable gdyenturous easy-going quirky
boring-old-fart respectable il amusing old-fuddy bor'nc
| -

confidante trustworthy caring happy ntelligent
healthy elderly

out-of-date feesble conservative slow

reasonable relaxed Mas-it-tao-2as mature .
d resilient kind

energetic cool honest loving
O ld motherly grey person  mum lucky ok Young

outgoing crabby chatty organised Qiving poor
daft  pleasant don't-interact past-it busy run

. - Sl : : private
friendly visible 029Ng e settled Vared Terimoly

~ balding experienced-in-life sensible tred
did-well good fashionable funny _

square loRely  fortunate
diane Dhelpful &

positive

old-fashioned

reliable contént in-touch
approachable experienced generous knowledgeable

reclusive humorous Strange older interesting
grumpy-old-sod EIEDEHEIEIIJ[E old-man




I’'m comfortable in an online
world

t. f OMG! Ruth is
L such a slut.
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86% of our sample claimed
to go online ‘everyday
without fail’

£

Source: One MS quant research 2012
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08% had bought something off
the Internet in the past
year

Which of the following are you a regular
member of?

Source: One MS Quant research 2012




689phad interacted on a social
media network In the past
year

Which of the following are you a

regular member of?

Source: One MS Quant research 2012
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[ 290 had played a game on either their
computer or smartphone in the last
year

...while4590 had downloaded
music off the Internet

Source: One MS Quant research 2012
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DON’'T LABEL ME
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Labels, labels labels!
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66 _ .
| want to experience a gin

sling cocktall In Singapore at
the Ralffles, and ride a horse

and carriage around central
park; they're just a couple of
things on my bucket list! *?

(Kim 54 years, qualitative interview, One MS Research 2012)

ONE*MS



I’m willing to pay more for better




% Apple are helpful and
obliging...you can even book a
year's course for £70 for an
hour’s private tuition at the shop

on any of the topics you want.
You can go back as many times
as you want, it's great *?

(lan, 57 years, qualitative interview, One MS Research 2012)
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Which brands tap into
the 55+ mindset?

\\W""
DONATE,
DON’T
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Examples of recent advertising that
speaks to the age group...

Audi, ‘ugly
duckling’ ad

M&S

‘TW|ggy ads
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Who’s my inspiration?

>

4 The ‘top 10’ pick of the celebrities who
inspire our audience...

Joanna Lumley  39%
Alan Sugar 24%
Jeremy Clarkson 17%
Michael Parkinson 16%
Bruce Forsyth 13%
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Who’s making me feel like an
outsider?
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i you're under a size 14
you can’t be over 507

Julie , 50-60, qual interview, One MS Research 2012
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An unforgiving market
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Who turns me off?

57 % Thought Jonathan Ross lacked
relevance to them

®He didn’t do himself any favours with that
Andrew Sachs scandal — we lost interest
in him after that...®?

(Patsy, qual respondent, 61 years)
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So, are marketeers guilty of

benign neglect?
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What can be done?

* Acknowledge their influence in the

market: They have the money AND the
time to spend it

* Focus on online

* Play to the ‘all about me’ mentality

Acknowledge older consumers’ growing appetite to
explore, learn and discover

« Harness the helpful and altruistic
dimensions of brands
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A final thought...

6%
I've got loads more money

than you, so suck on that
young person; age does

NOT reduce attitude, or

mental aptitude for that

°
m atter (Quant verbatim, One MS Research 2012)
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Thank You
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